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Mixed Media, Second Edition, introduces readers to the tools necessary for
making moral and ethical decisions regarding the use of mass media. The
chapters in this text offer insights on: Similarities and differences among the
ethical dilemmas faced by the mass media Common ground on which to evaluate
media behavior Media obligations Professional ethics Ethical theory and its
application to the modern media Considerations of truth and harm New to the
second edition is a focus on the three mass media industries most pervasive in
today's society: the news media (journalism), advertising, and public relations,
with individual chapters giving equal coverage to each. It includes an increased
emphasis on "new media" and how ethics affect such concepts as social media,
word-of-mouth marketing, and citizen journalism. Readers will come away with
a greater appreciation for moral philosophy and theory as a foundation for
decision making, and will develop a personal "yardstick" by which to measure
their decisions.
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Editorial Review

About the Author

Thomas Bivins is the John L. Hulteng Chair in Media Ethics in the School of Journalism and
Communication at the University of Oregon where he is the head of the Graduate Certificate Program in
Communication Ethics. He has worked in television and radio broadcasting, advertising, corporate public
relations, and as a graphic designer and editorial cartoonist. He is the author of books on media ethics, public
relations writing, publication design, advertising, and newsletter publication.

Users Review

From reader reviews:

Hans Diaz:

Have you spare time for a day? What do you do when you have more or little spare time? Yep, you can
choose the suitable activity for spend your time. Any person spent all their spare time to take a go walking,
shopping, or went to the actual Mall. How about open or even read a book entitled Mixed Media: Moral
Distinctions in Advertising, Public Relations, and Journalism? Maybe it is to be best activity for you. You
know beside you can spend your time together with your favorite's book, you can cleverer than before. Do
you agree with their opinion or you have other opinion?

Otis Thompson:

As people who live in the actual modest era should be upgrade about what going on or information even
knowledge to make these individuals keep up with the era which can be always change and make progress.
Some of you maybe may update themselves by studying books. It is a good choice in your case but the
problems coming to an individual is you don't know what type you should start with. This Mixed Media:
Moral Distinctions in Advertising, Public Relations, and Journalism is our recommendation to help you keep
up with the world. Why, since this book serves what you want and need in this era.

Duncan Houghton:

Do you one of people who can't read satisfying if the sentence chained from the straightway, hold on guys
this aren't like that. This Mixed Media: Moral Distinctions in Advertising, Public Relations, and Journalism
book is readable by you who hate those perfect word style. You will find the data here are arrange for
enjoyable studying experience without leaving even decrease the knowledge that want to supply to you. The
writer associated with Mixed Media: Moral Distinctions in Advertising, Public Relations, and Journalism
content conveys the thought easily to understand by many people. The printed and e-book are not different in
the content but it just different available as it. So , do you still thinking Mixed Media: Moral Distinctions in
Advertising, Public Relations, and Journalism is not loveable to be your top checklist reading book?



Jennifer Pittman:

This Mixed Media: Moral Distinctions in Advertising, Public Relations, and Journalism are usually reliable
for you who want to be described as a successful person, why. The reason why of this Mixed Media: Moral
Distinctions in Advertising, Public Relations, and Journalism can be one of the great books you must have is
usually giving you more than just simple looking at food but feed you with information that might be will
shock your before knowledge. This book will be handy, you can bring it all over the place and whenever
your conditions both in e-book and printed people. Beside that this Mixed Media: Moral Distinctions in
Advertising, Public Relations, and Journalism forcing you to have an enormous of experience for example
rich vocabulary, giving you demo of critical thinking that we understand it useful in your day exercise. So ,
let's have it and revel in reading.
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