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“Nixon's study is amajor contribution to the cultural sociology of the new service
sector professionals and their gendered identities.It's importance liesin it's skilful
synthesis of detailed ethnographic research and social theory. Thisis agenuinely
innovative book which reopens cultural debate about advertising and society' -
Frank Mort, Professor of Cultural History, University of East London

"Advertising Culturesisalucid, thorough and highly engaging account of
advertising creatives that unlocks two crucial issues for understanding the culture
industries: creativity and gender. It marks a major new contribution to the
cultura study of economic life' - Don Slater, London School of Economics

The economic and cultural role of the “creative industries' has gained a new
prominence and centrality in recent years. This new salience is explored here
through the most emblematic creative industry: advertising.

Advertising Cultures also marks a significant contribution to the study of gender
and of commercial cultures through its detailing of the way gender is written into
the creative cultures of advertising and into the subjective identities of its key
practitioners.
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Editorial Review

Review

"Advertising Culturesisalucid, thorough and highly engaging account of advertising creatives that unlocks
two crucia issues for understanding the culture industries: creativity and gender. It marks a major new
contribution to the cultural study of economic life' - Don Slater, London School of Economics

"Nixon’s study isamajor contribution to the cultural sociology of the new service sector professionals and
their gendered identities.It’simportance liesin it’ s skilful synthesis of detailed ethnographic research and
social theory. Thisisagenuinely innovative book which reopens cultural debate about advertising and
society' - Frank Mort, Professor of Cultural History, University of East London

About the Author
Professor Sean Nixon is Head of the Department of Sociology and Director of MA Advertising and
Marketing and the Media. at the University of Essex.

Users Review
From reader reviews:
Roseann Flowers:

Have you spare time for the day? What do you do when you have much more or little spare time? That's
why, you can choose the suitabl e activity to get spend your time. Any person spent all their spare time to
take awalk, shopping, or went to the Mall. How about open as well as read a book entitled Advertising
Cultures: Gender, Commerce, Creativity (Culture, Representation and I dentity series)? Maybe it isfor being
best activity for you. Y ou realize beside you can spend your time together with your favorite's book, you can
more intelligent than before. Do you agree with their opinion or you have different opinion?

Brandi Anderson:

Now aday people who Living in the erawhere everything reachable by talk with the internet and the
resources inside can be true or not call for people to be aware of each facts they get. How alot more to be
smart in having any information nowadays? Of course the reply is reading a book. Reading a book can help
persons out of this uncertainty Information specifically this Advertising Cultures: Gender, Commerce,
Creativity (Culture, Representation and | dentity series) book as this book offers you rich information and
knowledge. Of course the information in this book hundred per-cent guarantees there is no doubt in it you
may already know.

Eric Sanders:

Reading a guide can be one of alot of activity that everyone in the world loves. Do you like reading book so.



There are alot of reasons why people enjoyed. First reading a guide will give you alot of new information.
When you read a e-book you will get new information because book is one of several ways to share the
information or perhaps their idea. Second, reading a book will make anyone more imaginative. When you
reading a book especialy fiction book the author will bring someone to imagine the story how the characters
do it anything. Third, you can share your knowledge to other folks. When you read this Advertising Cultures:
Gender, Commerce, Creativity (Culture, Representation and | dentity series), you can tells your family,
friends and soon about yours guide. Y our knowledge can inspire different ones, make them reading a
publication.

Pilar Porter:

What is your hobby? Have you heard that question when you got students? We believe that that issue was
given by teacher to their students. Many kinds of hobby, Every person has different hobby. And also you
know that little person like reading or as reading through become their hobby. Y ou must know that reading is
very important and also book as to be the issue. Book isimportant thing to increase you knowledge, except
your personal teacher or lecturer. Y ou see good news or update about something by book. Many kinds of
books that can you go onto be your object. One of them are these claims Advertising Cultures: Gender,
Commerce, Creativity (Culture, Representation and ldentity series).
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