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Through six previous editions, Airline Marketing and Management has
established itself as the leading textbook for students of marketing and its
application to today's airline industry, as well as a reference work for those with a
professional interest in the area. Carefully revised, the seventh edition of this
internationally successful book examines an exceptionally turbulent period for
the industry. It features new material on: *Changes in customer needs,
particularly regarding more business travellers choosing - or being forced - to
travel economy, and analysis of the bankruptcy of 'All Business Class' airlines. *
An explanation of the US/EU 'Open Skies' agreement and analysis of its impact.
*The increase in alliance activity and completion of several recent mergers, and
the marketing advantages and disadvantages that have resulted. * Product
adjustments that airlines must make to adapt to changes in the marketing
environment, such as schedule re-adjustments and the reconfiguration of aircraft
cabins. *Changes in pricing philosophies, with, for example, airlines moving to
'A La Carte' pricing, whereby baggage, catering and priority boarding are paid
for as extras. *Airline websites and their role as both a selling and distributing
tool. *The future of airline marketing. A review of the structure of the air
transport market and the marketing environment is followed by detailed chapters
examining business and marketing strategies, product design and management,
pricing and revenue management, current and future distribution channels, and
selling, advertising and promotional policies. The reader will benefit from greater
understanding of both marketing and airline industry jargon and from knowledge
obtained regarding the extraordinary strategic challenges now facing aviation.
Written in a straightforward, easy-to-read style and combining up-to-date and
relevant examples drawn from the worldwide aviation industry, this new edition
will further enhance the book's reputation for providing the ideal introduction to
the subject.
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Editorial Review

Review
'Overall, with the textual changes made and topics added, Shaw has ensured the latest edition of his book
remains one of the leading textbooks on airline management and product planning.' --Aerlines, e-zine issue
53

About the Author
Stephen Shaw is Managing Director of SSA Ltd, UK, a firm specialising in providing courses in marketing
and economics to airlines and aerospace firms, located at Chinnor, Oxford, England.

Users Review

From reader reviews:

Catherine Williams:

The ability that you get from Airline Marketing and Management is the more deep you digging the
information that hide in the words the more you get thinking about reading it. It does not mean that this book
is hard to be aware of but Airline Marketing and Management giving you buzz feeling of reading. The author
conveys their point in particular way that can be understood by means of anyone who read it because the
author of this reserve is well-known enough. This kind of book also makes your personal vocabulary
increase well. So it is easy to understand then can go along with you, both in printed or e-book style are
available. We advise you for having that Airline Marketing and Management instantly.

Larry Parker:

A lot of people always spent their particular free time to vacation or perhaps go to the outside with them
family members or their friend. Do you realize? Many a lot of people spent they free time just watching TV,
or even playing video games all day long. If you wish to try to find a new activity here is look different you
can read a new book. It is really fun to suit your needs. If you enjoy the book which you read you can spent
all day every day to reading a publication. The book Airline Marketing and Management it is very good to
read. There are a lot of individuals who recommended this book. We were holding enjoying reading this
book. In the event you did not have enough space to deliver this book you can buy the actual e-book. You
can m0ore effortlessly to read this book from your smart phone. The price is not too expensive but this book
possesses high quality.

Earnest Moss:

As we know that book is vital thing to add our information for everything. By a reserve we can know
everything you want. A book is a pair of written, printed, illustrated or perhaps blank sheet. Every year
ended up being exactly added. This book Airline Marketing and Management was filled regarding science.
Spend your spare time to add your knowledge about your science competence. Some people has different
feel when they reading some sort of book. If you know how big advantage of a book, you can truly feel enjoy



to read a reserve. In the modern era like at this point, many ways to get book you wanted.

Paul Mendosa:

Reading a publication make you to get more knowledge from that. You can take knowledge and information
originating from a book. Book is prepared or printed or descriptive from each source that filled update of
news. Within this modern era like right now, many ways to get information are available for an individual.
From media social similar to newspaper, magazines, science book, encyclopedia, reference book, fresh and
comic. You can add your understanding by that book. Are you hip to spend your spare time to open your
book? Or just in search of the Airline Marketing and Management when you essential it?
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