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Pride and Ferrell's MARKETING 2016 provides a thorough overview of
essential marketing principles within a visually engaging, reader-friendly
presentation. This popular, proven book helps readers develop the knowledge and
decision-making skills they need to succeed in today's competitive business
environment. MARKETING 2016 delivers in-depth coverage of fundamental
marketing concepts and strategies, along with practical applications and real-
world examples, including up-to-date material on social networking, digital
marketing, social and environmental responsibility, globalization,
entrepreneurship, and marketing in times of transition. The current edition also
features a new chapter on managing services and branding, a new section
exploring the importance and uses of Big Data, updated chapter objectives, and
access to new "Ask a Marketer" videos to introduce key concepts. Perfect for
readers of all backgrounds and interest levels, MARKETING 2016 is an essential
resource for career success.
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Editorial Review

About the Author
William Pride (Ph.D., Louisiana State University) is a professor of marketing in the Mays Business School,
Texas A&M University. In addition to this text, he is co-author of a market-leading principles of marketing
book. Dr. Pride's research interests include advertising, promotion, and distribution channels, and his
research articles have appeared in major professional journals, such as the Journal of Marketing, the Journal
of Marketing Research, the Journal of the Academy of Marketing Science, and the Journal of Advertising.
Dr. Pride is a member of the American Marketing Association, Academy of Marketing Science, Society for
Marketing Advances, and the Marketing Management Association. He has received the Marketing Fellow
Award from the Society of Marketing Advances and the Marketing Innovation Award from the Marketing
Management Association. Both of these are lifetime achievement awards.

O. C. Ferrell (Ph.D., Louisiana State University) is University Distinguished Professor of Business Ethics at
Belmont University. He most recently served nine years as University Distinguished Professor of Marketing
and Creative Enterprise Scholar at the University of New Mexico. His academic research focuses on ethical
decision-making, stakeholder relationships and social responsibility. He is a leading author in marketing
ethics and stakeholder orientation to achieve marketing performance in organizations. Dr. Ferrell is past
president of the Academic Council of the American Marketing Association and chaired the American
Marketing Association Ethics Committee twice. Under his leadership, the committee developed the AMA
Code of Ethics and the AMA Code of Ethics for Marketing on the Internet. He is Vice President of
Publications for the Academy of Marketing Science. He has received the Cutco Vector Distinguished
Marketing Educator Award from the Academy of Marketing Science. Dr. Ferrell is the co-author of 20 books
and more than 100 articles. His articles have been published in the Journal of Marketing Research, Journal of
Marketing, Journal of Business Ethics, Journal of Business Research, Journal of the Academy of Marketing
Science, and The Academy of Management Executive, as well as other journals. His MARKETING:
CONCEPTS AND STRATEGY TEXT, co-authored with Dr. William Pride, is one of the most widely
adopted principles of marketing text in the world. BUSINESS ETHICS: ETHICAL DECISION MAKING
AND CASES, co-authored with John Fraedrich and Linda Ferrell, is one of today's leading business ethics
texts. Dr. Ferrell has served as an expert witness on marketing issues for numerous legal cases, has been
quoted in leading business publications, such as USA Today and Wall Street Journal, and has appeared on
The Today Show to discuss marketing issues.

Users Review

From reader reviews:

Jennifer Phinney:

Typically the book Marketing 2016 has a lot of information on it. So when you check out this book you can
get a lot of gain. The book was published by the very famous author. The writer makes some research
previous to write this book. This particular book very easy to read you may get the point easily after
scanning this book.



Bruce Alexander:

Playing with family in the park, coming to see the water world or hanging out with pals is thing that usually
you might have done when you have spare time, subsequently why you don't try factor that really opposite
from that. A single activity that make you not feeling tired but still relaxing, trilling like on roller coaster you
have been ride on and with addition of information. Even you love Marketing 2016, you are able to enjoy
both. It is excellent combination right, you still desire to miss it? What kind of hang-out type is it? Oh come
on its mind hangout guys. What? Still don't buy it, oh come on its called reading friends.

Sherry Holsey:

Marketing 2016 can be one of your beginner books that are good idea. We recommend that straight away
because this publication has good vocabulary that will increase your knowledge in words, easy to
understand, bit entertaining but delivering the information. The copy writer giving his/her effort to put every
word into joy arrangement in writing Marketing 2016 but doesn't forget the main point, giving the reader the
hottest along with based confirm resource data that maybe you can be one of it. This great information can
easily drawn you into brand-new stage of crucial imagining.

Walter Pyle:

Your reading 6th sense will not betray anyone, why because this Marketing 2016 publication written by
well-known writer whose to say well how to make book that can be understand by anyone who else read the
book. Written with good manner for you, dripping every ideas and composing skill only for eliminate your
own personal hunger then you still skepticism Marketing 2016 as good book not just by the cover but also by
content. This is one e-book that can break don't ascertain book by its deal with, so do you still needing one
more sixth sense to pick that!? Oh come on your examining sixth sense already told you so why you have to
listening to one more sixth sense.
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