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Editorial Review

Review

Brief Contents. 1. Marketing Research: From Data to Information to Action. 2. The Research Question:
Formulation of the Problem. 3. Exploratory, Descriptive, and Causal Research Designs. 4. Collecting
Secondary Data from Inside and Outside the Organization. 5. Collecting Primary Data by Observation. 6.
Collecting Primary Data by Communication. 7. Asking Good Questions. 8. Designing the Questionnaire. 9.
Developing the Sampling Plan. 10. Data Collection: Enhancing Response Rates while Limiting Errors. 11.
Data Preparation for Analysis. 12. Analysis & Interpretation: Individual Variables Independently. 13.
Analysis & Interpretation: Multiple Variables Simultaneously. 14. The Research Report. Endnotes. I ndex.
Chapter in Review Cards. Qualtrics Quickstart Card. SPSS Quickstart Card.
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Tom J. Brown is Noble Foundation Chair in Marketing Strategy and Professor of Marketing in the Spears
School of Business at Oklahoma State University. In addition, he serves as Director of the Center for
Customer Interface Excellence in the Spears School. He received his Ph.D. from the University of
Wisconsin-Madison. Dr. Brown teaches marketing research and has supervised hundreds of student research
projects for industry clients ranging from not-for-profit service organizations to Fortune 500 companies. Dr.
Brown is apast recipient of the Sheth Foundation Best Paper Award in the Journal of the Academy of
Marketing Science. In addition, he received a Richard D. Irwin Foundation Doctoral Dissertation Fellowship
while at the University of Wisconsin, the Kenneth D. and Leitner Greiner Teaching Award, and the Regents
Distinguished Research Award, both at Oklahoma State University. In addition, he was recognized as an
International Research Fellow at the University of Oxford for his work on corporate reputation. Dr. Brown's
articles have appeared in the Journal of Marketing Research, Journal of Marketing, Journal of Consumer
Research, Journal of Applied Psychology, Journal of Retailing, and Journal of Service Research. His current
research interests include organizational frontline research (e.g., customer orientation of frontline employees;
customer influences on frontline employees) and causes and effects of corporate associations (e.g.,
reputation, identity). He is cofounder of the Corporate Associations/|dentity Research Group as well asthe
Organizational Frontlines Research Symposia series. He is active in the American Marketing Association,
having co-chaired multiple national conferences, co-hosted the AMA/Sheth Doctoral Consortium, and served
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Tracy A. Suter received his Ph.D. from the University of Arkansas. Prior to joining the management and
marketing faculty at The University of Tulsa, he served as a faculty member in the Department of Marketing
and School of Entrepreneurship at Oklahoma State University and as a marketing faculty at the University of
Southern Mississippi. Dr. Suter teaches awide range of courses with emphasis on marketing research and
applied creativity. Each semester undergraduate marketing research students complete real-world research
projects for area for-profit and not-for-profit firms under his guidance. These service-learning projects now
number in the hundreds completed. Dr. Suter's research interests include public policy, the use of new,
innovative technologies in marketing and entrepreneurship, and consumer-to-consumer communities. He has
published in journals such as the Journal of Business Research, Journal of Public Policy & Marketing, and
Journal of Retailing among many others. He also served on two editorial review boards of academic journas
and is afrequent reviewer for other journals and conferences. Dr. Suter is currently the first holder of the
David and Leslie Lawson Chair at Tulsaand is the former Daniel White Jordan Chair at Oklahoma State. He
has received numerous awards for both research and teaching activities including the University of Arkansas



Award for Excellence in Teaching, the Sherwin-Williams Distinguished Teaching Competition Award given
by the Society for Marketing Advances, and the Kenneth D. and Leitner Greiner Outstanding Teaching,
Regents Distinguished Teaching, and President's Outstanding Faculty Awards all at Oklahoma State
University. Dr. Suter is frequently asked to speak to doctoral students and other academic groups about
teaching excellence.

Users Review
From reader reviews:
DelorisWagner:

The book MR2 (with CourseMate, 1 term (6 months) Printed Access Card) (New, Engaging Titlesfrom

4L TR Press) make one feel enjoy for your sparetime. Y ou can utilize to make your capable far more
increase. Book can for being your best friend when you getting stress or having big problem with your
subject. If you can make reading a book MR2 (with CourseMate, 1 term (6 months) Printed Access Card)
(New, Engaging Titlesfrom 4L TR Press) being your habit, you can get alot more advantages, like add your
capable, increase your knowledge about some or all subjects. Y ou can know everything if you like available
and read a e-book MR2 (with CourseMate, 1 term (6 months) Printed Access Card) (New, Engaging Titles
from 4LTR Press). Kinds of book are alot of. It means that, science book or encyclopedia or other
individuals. So, how do you think about this guide?

Thomas Hodge:

This book untitled MR2 (with CourseMate, 1 term (6 months) Printed Access Card) (New, Engaging Titles
from 4LTR Press) to be one of several books that best seller in this year, thisis because when you read this
publication you can get alot of benefit uponit. You will easily to buy this book in the book store or you can
order it by means of online. The publisher in this book sells the e-book too. It makes you more readily to
read this book, since you can read this book in your Cell phone. So there is no reason for you to past this
book from your list.

Lucille Grant:

Are you kind of occupied person, only have 10 or maybe 15 minute in your time to upgrading your mind
talent or thinking skill also analytical thinking? Then you are experiencing problem with the book as
compared to can satisfy your small amount of time to read it because this time you only find publication that
need more time to be examine. MR2 (with CourseMate, 1 term (6 months) Printed Access Card) (New,
Engaging Titles from 4LTR Press) can be your answer asit can be read by a person who have those short
free time problems.

Mary Cruz:

This MR2 (with CourseMate, 1 term (6 months) Printed Access Card) (New, Engaging Titlesfrom 4LTR
Press) is brand new way for you who has curiosity to look for some information asit relief your hunger of
knowledge. Getting deeper you on it getting knowledge more you know or you who still having tiny amount



of digest in reading this MR2 (with CourseMate, 1 term (6 months) Printed Access Card) (New, Engaging
Titlesfrom 4L TR Press) can be the light food in your case because the information inside that book is easy
to get by means of anyone. These books produce itself in the form that is reachable by anyone, sure | meanin
the e-book web form. People who think that in book form make them feel tired even dizzy this publication is
the answer. So you cannot find any in reading areserve especialy this one. Y ou can find what you are
looking for. It should be here for a person. So, don't miss the item! Just read this e-book type for your better
life aswell as knowledge.
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